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South Central College

AGEC 2400  Commodity Marketing Principles
Course Outcome Summary

Course Information
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Course Competencies

1. Identify contract specifications of major agricultural commodities.
Learning Objectives
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2. Explain the processes that lead to price discovery in local and terminal commodity markets.
Learning Objectives
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3. Compare and contrast marketing alternatives, including cash, forward, future, and option 
contracts.
Learning Objectives
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4. Define and apply commodity marketing terminology and concepts.
Learning Objectives
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5. Identify differences between various terminal markets and various types of traders.
Learning Objectives
 )@+"$%+A5%( A'"+#'%)+U "%/B H+B%'$")4A+B%( )) 54',%)+"C$'#E
 )@+"$%+A5%( A'"+#'%5411$"$A'%',@$#% 1%'"+5$"#E
 )@+"$%+A5%( A'"+#'%4A'"+( )) 54',6%4A'$"( )) 54',6%("!#86%+A5%(" ##%8$5/4A/E

6. Critically analyze liquidity, loan, tax, and legal obligations associated with marketing in a loaఎ洠ⴱ焠,
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